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Social Media platforms are prevalent among all sets of age dynamics in reality today. They have enabled and eased communications and its channels and have facilitated business growth strategically. Due to how effective they are with a variety of sites and uses, social media users are constantly saving their personal details within, and placing a lot of trust on these sites to maintain this information as privileged. However, these social media are usurping the trust placed on them to track customer habits, preferences and performances to effectively shape their advertising campaigns customized to its clients. This conforms to a breach in customer line, and I am of the opinion they have crossed the creepy line with these initiatives. 
The capabilities and functions given to the technological advancement have made them superior to their intended purposed. The customization of technology to meet trends and desires and also just for fun has allowed the websites and social platforms unchecked control and superiority which puts computer users at the mercy of more proficient and expert users. Take for example the dark web that allows for a host of users to carry out their tasks unchecked and unregulated, and also offers the members more advances and powerful capabilities within their platforms (Clemmit, 2016). Originally designed to prevent websites from tracking the use of software by users, has evolved into a host for those looking to carry out acts unsanctioned, and most attributed threats originate from such sources. Facilitated by technology, the dark web crosses the ethical boundary of what should and should not be capable without consent. 
Popular sites have also adopted the trusts that the users have placed in them to carry out unsanctioned acts with the data that has been entrusted unto them for secrecy and privacy. Some social media platforms have also gone a step beyond to spy on information not pertinent to what the social sites services offered. Be it negligence or opportunism, the social media has broken the core obligation to their clients by adopting for invasive means to acquire more information from their users. Take the case of the Harris County attorney who lost his client and reputation after a bug embedded into the iPhone eavesdropped on a private deposition (Fieldstadt, 2019). The critical aspect to note was that the company, Apple was aware and had material evidence to show that the products was defective and would cause consumers harm. But due to negligence or purposefully indulging in eavesdropping technologies, Apple launched the product. 
The social media sites are also taking deals and agreements to trade out private information of their clients in exchange for reduced price rating of their products. The information is also used in-house to run campaigns that are highly customized to fit in with the persona information they have on file. In such situations, the algorithms created for the marketing ads are not subject to human values and the ads developed ted to be discriminatory and offensive to few. Due to the lack of the human eye and aspect, the ad campaigns are culpable and legally complicit on disregarding Civil Rights and decency (White, 2017). There is also a lack of control and regulation on what the ads are developing by the platform heads. 
A critical platform to asses is Facebook. Other than the site’s lack of credibility with their core purpose of ‘connecting the world’, a function that is currently fulfilled effectively by the internet, the site fails to effectively reflect and highlight what benefits the clients reap after it has achieved the said function (Warzel, 2018). The founder is also unaware of how the platform fails at promotin privacy, making the notion vague at best. The American pubic agree with the asseesment that Facebook is ineffective with keeping their data as secretive (Murray, 2019).  According to a poll in America, the civilians and customers do not trust social media platforms to keep their data as private (Murray, 2019). Facebook is the worst hit of them, and a common perception of the social media site is driving division among the and attacking public  figures and corporations.
Accountability has also been a dividing factor among the social network service providers. When confronted whethr he could change the model of Facebook platform to promote privacy, the founder claimed not to understand the question (Warzel, 2018). His answer is a clear demonstration of negligence, such that those mandating our social platforms are unaware of the issues that are plaguing the client base. Some other platforms attempt to make strides but make the entirely wrong approach which further increases the divide. Take for example the dilemma that Google was face with. In thrit attempt to address customer worries of human dignity within its operations, the company chose to appoint board members to oversee that the venture was successful (Statt, 2019). The board members that were chosen, however, were the wrong fit with one of the choices an outspoken member who believed women were inferior to men. This attempt not only demonstrates that the company is negligent for principles of human rights within its ranks, it is also a clear indication that the company does not think the matter holds weight (Statt, 2019). They pride technology over human dignity. 
Numerous sites adopt the use of coookies and web beacon technologies. Unbeknown to users, these two effectively track your use on the internet and customizes their information to match a persona they fit you as the user into. The businesses mention policies within their structure, but their online action negate these policy initiatives by exposing private information from its users (Securing Priavcy, 2014). Even with the national Law described and stated as a critical figure in promotion of privacym businesses and companies are constantly faced with opposing reasons which they effectivey manage by disregarding poicy in favor of profits. The failure of Social media platforms to maintain secrecy is fundamental, mostly de to the fact that their users put so much trust in them the details these platforms have of thir sers are intimate with their most private of thoughs. In a film representation ‘The Creepy Line,’ the characters explain how much information these social media sites have and how they effectively shape policies and content (Epstein, et al., 2018). The directors demonstrate how platforms such as Facebook and Google cn shape policies, and how they effectively display content that they want you to see, rather than what you are looking for. 
[bookmark: _GoBack]The notions and perception of fear of any online activities is highlighted and marked by Bob Sullivan as credible. The people have constant fear that any of their activity online is under scrutiny being watched and analyzed continuously as an effective source of knowledge. The fears span to as far as legitimized and legalized operations by the government local institutions to propagate and engage in their own agenda with total disregard for the users of the internet. Those key players are only invested in the information the source will provide and in the wrong hands the information could be incriminating and dangerous. (Sullivan, 2000). Sullivan presents a case whereby internet privilege lead to the death of a young woman aged 20 after she had been stalked for a while. The information contained in the internet pertains to all information about its users, inclusive of current location, and such information can be taken control of and used in a manner disagreeable to the owner (Sullivan, 2000). 
Every advent in technology has inadvertently shaped the lifestyle and livelihood of critical times throughout history. Technology has revolutionized every aspect of life and is credited with the creation of most titles and job designations (LeBlanc, 2015). Though technology has been replacing human efficient labor opportunities, it has also created numerous chances that were once not thought of. A critical aspect to the impact of technology on the human population is the accumulation of knowledge (LeBlanc, 2015). As times pass, humans have been more capable of takin up more and more knowledge, but the speed of accumulation and acquisition has been significantly increased by the use of the internet. With every revolution that has been based on technology, a growth has sprouted in the economy, and the same has been impacted into the living standards of the population. LeBlanc attempts to heed that technology has thus been an adaptation geared for good in the world, and those that usurp the chances brought about by technology for ill is a matter of perception. 
The analysis of the articles presented is a clear indication of violation of privacy rights by individuals. Despite the positive impact, the capabilities of social media platform have evolved beyond the capacity the were created for and as such presents as risks to the consumers, who are the mercy of the algorthms adopted in the design. These social media platforms and websites have effectively lost regard for dignity thus crossing the ‘Creepy Line.’
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